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Luxury Industries and Creative Cities.
Lessons from London

Joanne Roberts

Abstract: This paper explores the contribution of luxury industries to the
creative and economic capacities of cities through a focus on the city of London, a
world leading location for the provision of luxury. The success of the luxury
industries in London, it is argued, is as an outcome of the wealth generating and
accumulation capacities arising from the economic, political, social and cultural
characteristics of the city. However, it is further argued that the luxury
industries not only benefit from the economic success of London but also
contribute to the ongoing position of London as a leading global city in the era of
the creative economy. Hence, just as Sombart (1967) attributed the development
of the capitalist economic system to the demand for luxury in the eighteenth
century, luxury continues to have a vital role sustaining capitalism through the
economic prosperity of global cities like London in the twenty-first century.

Key words: Luxury Industries Creative Cities London



